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The Truckee police department is
advising visitors and residents to the
California town west of Reno to take
precautions after wolves have been
reported in the area.
Truckee police advise people in the

area to closely supervise pets,
especially in the early morning and
evening, and take appropriate
measures to protect livestock. Law
enforcement also reminded people to
not approach, feed or harass wildlife.
The wolf activity was documented

on the California Department of Fish
andWildlife’swolf trackingmap,which
shows the presence of wolves collared
with tracking devices. The public can
see the map at wildlife.ca.gov.
Truckee police asked people who

see wolves or have photographs or
videos of wolves in the area to report
the information to the California
Department of Fish and Wildlife
through itsWildlife IncidentReporting
at apps.wildlife.ca.gov/wir so the
activity can be documented and
monitored. People can also call a
hotline at (916) 358-2917.
“Your cooperation helps wildlife

officials trackmovement and supports
informed public safety decisions,”
Truckee police said.
Wolf activity in California

northwest of Reno has become a
common occurrence over the last
several years as gray wolf packs
continue to grow. Gray wolves are a
protected species under federal law,
meaning it is illegal to kill them. Doing
so violates the Endangered Species
Act and can result in a year in jail and a
$100,000 fine.
Killing a wolf is illegal even if the

wolf is killing livestock, which has
become a problem particularly in
Lassen, Plumas and Sierra Counties.

Truckee
police
report
wolf
activity
Residents near state
border advised to
take precautions

Carly Sauvageau
Reno Gazette Journal
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National News Literacy Week runs
Feb. 2–6 in Northern Nevada, with free
screenings, discussions and other
public events.
The observance is part of the seventh

annual event, presented nationally by
the News Literacy Project along with
The E.W. Scripps Co. and USA TODAY

Network, which includes the Reno
Gazette Journal.
The nationwide event is focused on

helping people better judge the
credibility of news and information.
InNorthernNevada, events are being

coordinated by the News Literate
Community Initiative, a newly formed
nonprofit focused on news literacy.
Citing what he described as a

fractured media landscape, Steve
Mulvenon, a member of the initiative’s

steering committee, said studies have
pointed toward an all-time low for trust
in the media, with higher trust in local
over legacy media.
“What we had observed is that

average citizens are just having a hard
time differentiating fact from fiction
and honest news from opinion. And
recently, with AI, it’s become
increasingly difficult to figure out what

News Literacy Week aims to help
Nevadans spot misinformation
Jeffrey Meehan
Reno Gazette Journal

USA TODAY NETWORK

See NEWS LITERACYWEEK, Page 2A

Nevada’s solution to the
problem of homeowners being
dropped en masse by insurance
companies over growing wildfire
risk is receiving a tepid response.
Assembly Bill 376 created

what’s known as a “regulatory
sandbox” — permission for
insurance companies to offer
policies that don’t meet existing
statutory requirements. The
Nevada Division of Insurance
still has to review and approve
them for possible consumer
harm, but the idea is to allow for
innovation and new insurance
options that could help
consumers struggling with rising
rates and dropped policies.
According to Nevada

Insurance Commissioner Ned
Gaines, who was asked about the
sandbox during an interim
legislative committee lastmonth,
no company has taken the state
up on the opportunity.
Assemblymember P.K. O’Neill,

a Northern Nevada Republican
who sponsored AB376, said he
was “a little disappointed.”

“We, the state, brought forth a
program that would actually,
possibly lower insurance rates for
homeowners,” said O’Neill, “and
the insurance companies aren’t
taking advantage of playing and
trying to address the issues in
servicing their customers,
lowering rates, providing
insurance (while) still making a
profit.”
Gaines responded by saying

that companies have expressed
some interest in conversations
with him but “just haven’t decided
yet how they’re going to do it.”
“The insurance industry is

very slow tomove,”he said. “They
donotmakeveryquickdecisions.
They’re very methodical,
especially the old line carriers
that have been around since
the beginning of the modern
insurance market.”
“The insurance companies

weren’t slow to raise rates,”
quipped O’Neill.
Gaines acknowledged that,

sharing that one insurance
company, which he did not name,
recently requested a 45% rate
increase on its homeowner policy.
“Ultimately, we approved a

little over 9%, sowecut it downas
much as possible,” he said,
“because they aren’t showing us
through experience that they
need that kind of rate.”
The regulatory sandbox

created by AB376 sunsets at the
end of 2029, according to Nevada
Current.
“If it takes them a couple

years, we’re already at the sunset
term and our constituents are
still being… I’m almost going to
use thewordvictimized…by their
inability to take advantage of
what we’ve been offering,” said
O’Neill.

‘A little disappointed’
Firefighters battle the Pinehaven Fire in the Caughlin Ranch area of Reno on Nov. 17, 2020. JASON BEAN/RENO GAZETTE JOURNAL

Lawmaker criticizes insurers over
rate hikes, lag on innovation
April Corbin Girnus
Nevada Current
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“We, the state, brought

forth a program that

would actually, possibly

lower insurance rates for

homeowners, and the

insurance companies

aren’t taking advantage

...”
Assemblymember P.K. O’Neill, a
Northern Nevada Republican
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The Timbisha Shoshone exhibit at the Furnace
CreekVisitorCenter inDeathValley is currentlyunder
review after the Trump administration advised
National Park Service officials to remove certain
language from a display.
The review came after the Timbisha Shoshone

Tribe worked with the National Park Service to add
language andmaterials to the exhibit tomark the25th
anniversary of the Timbisha Shoshone Homeland
Act, which formally recognized the tribe’s ancestral
connection toDeathValley, granted a permanent land
base to the tribe, and established co-management of
much of the park.
The phrases in question “We are still here” and

“This is ourHomeland”have been a part of the exhibit
since it was created, but came under review after the
Park Service submitted plans to add a medallion and
earrings to the Timbisha exhibit as part of a public
ceremony for the act’s anniversary.
“We have displays in there and language that’s

been in there for about 15 years, that’s having to be
removed,” said Mandi Campbell, the tribal historic
preservation officer for the Timbisha Shoshone Tribe.
“One of the displays says ‘we are still here’ and

they highlighted that they do not want that there,”
Campbell said.
In addition to the medallion and earrings, the new

display would have included a description with the
phrase ‘Timbisha Homelands’ which was rejected
by the Interior, said Campbell. The tribe, which
co-manages several acres in the park under a
cooperative management plan between the tribe and
the Park Service, still plans to add the items but is
working on revised language.
“The narrative of the display is basically our truth

and how we see the truth. It’s just that they don’t
accept ourwording. So in that sense,we do feel a little
oppressed,” said Cindy Davis, the environmental
director for the tribe.
“This is our homeland.We should be able to tell our

truth instead of them always putting us in the
shadows all the time,” Davis said.
The Timbisha Shoshone people have occupied the

desert area in and around Death Valley National Park
and extending to the eastern base of the Sierra
Nevada range, since time immemorial. The tribe
received federal recognition in 1983, but was not
granted a permanent land base until the Timbisha
Shoshone Homeland Act was signed into law by
former president Bill Clinton in 2000, according to
Nevada Current.
The law transferredabout 7,800acres in total to the

tribe, including a 314-acre parcel at Furnace Creek in
the Death Valley National Park encompassing the
Timbisha village site. The law made Death Valley the
first and only U.S. national park to return land to its
Indigenous inhabitants.
After the act was passed, the acting park

superintendent had the subheading, “Homeland of
the Timbisha Shoshone,” added to the park’s entry
signage, which is still there today.
“I don’t think they understand that we’re in the

middle of the national park,” said Campbell, the tribal
historic preservation officer.
In a statement the U.S. Department of the Interior

said the park was asked to submit information in
accordancewith secretary’s order 3431, which directs
federal land management agencies to review and
potentially revise public-facing content across
national parks.
“This request didnot reflect afinal decision, andno

actions have been finalized,” the Interior Department
said in a statement when asked about the status of
the exhibit, adding that the secretary’s order requires
“a review of certain interpretive content to ensure
parks tell the full and accurate story of American
history.”

“Some materials may be edited or replaced to
provide broader context, others may remain
unchanged,” the statement continued.
The medallion and earrings were gifted to John

Reynolds, who served as the Pacific West Regional
director at the time the Timbisha Shoshone
Homeland Act was signed. He served as the lead
official in the negotiations to create a reservation for
the Timbisha Shoshone Tribe in Death Valley.
Reynolds later donated the medallion and earrings to
the Death Valley National Park archives.
“We’re just going to see what happens. We’ll work

together with the Park Service and come up with
language, but we would like to keep it there,”
Campbell said. “Either way we are here, we live in the
middle of the Park. We are going nowhere.”
Despite the uncertainty about the future of the

Timbisha Shoshone exhibit, the National Park
Service and tribe moved forward with the
commemorativemarchandpublic ceremonymarking
the 25th anniversary of the Homeland Act at 10 a.m.
Friday in Furnace Creek Visitor Center.
The event included a reenactment of the 1996

Memorial Day march, led by tribal elders Pauline
Esteves and Barbara Durham, which was organized
after negotiations to establish a reservation for the
tribe broke down two months earlier.
According to the Homeland Act’s officially

commissioned administrative history, protesters
marched a half-mile towards the Furnace Creek
visitor center in near sweltering heat carrying signs
that read “This is our homeland” and “Cultural
respect, not cultural genocide.”
Reports of the march caught the attention of

former President Bill Clinton and late Nevada Sen.
Harry Reid, who requested more information about
the tribe’s plight from the Park Service and the
Interior Department.
“We’ve come a long way as a tribe. It’s been slow

but progressive,” said Davis, the environmental
director for the tribe. “We’re trying to be positive. We
just need to keepmoving forward and not let that dim
our vision.”
Campbell emphasized that co-stewardship of the

Death Valley National Park with the Park Service has
been fruitful for the past decade. That partnership
has ensured the inclusion of traditional ecological
knowledge into federal management practices which
have protected sacred religious sites, burial sites,
wildlife, and sources of Indigenous foods and
medicines.
“We protect the land together, and now, 25 years

later, we’re celebrating,” Campbell said.
When the Timbisha Shoshone Homeland Act was

signed it also included the right for the tribe to
develop and build a cultural center on their
reservation in the Death Valley National Park, which
the tribe is working to make a reality.
“One day we’ll have our cultural center, and the

truth will be told,” Campbell said.

Timbisha Shoshone exhibit at Furnace Creek Visitor
Center is under review after the Trump
administration advised NPS officials to remove
certain language. FGM, GETTY IMAGES

Trump administration wants to
delete language acknowledging tribe
from Death Valley visitor center
Jeniffer Solis
Nevada Current

Kristopher Sanchez, director of the Nevada
Department of Business and Industry, alsoweighed in.
“I’ll be blunt,” he told lawmakers. “I’ve not been

happy with how the insurance industry has
responded to this in Nevada.”
Sanchez said his staff is planning a series of

conversations with local, regional and national
experts to “try and come upwith a better policy regime
that gets at protecting Nevada consumers.”
“We plan on having a series of meetings with folks

that tackle this issue from multiple perspectives —
from folks on the ground that are fighting fires,
to the individuals that are building new technologies
that can address what you do from the community
scale to the micro scale at the homeowner level,
to what policies need to be advanced and changed,
and how we can manage that risk in partnership

with our other jurisdictions.”
AB376 also allowed insurance companies to carve

outwildfire risk fromahomeowner policy, a provision
that was heavily criticized when the bill was being
considered during last year’s regular legislative
session.
“I’m happy to say that to date no insurance

company doing business in Nevada has carved out
wildfire from their homeowner policy,” said Gaines.
“None have even expressed interest in carving out the
wildfire risk.”
But he added that he is “shocked” no insurance

companies have come and proposed implementing a
wildfire deductible.
“That’s something that’s very, very simple that

they could do,” said Gaines. “It would immediately
allow for the consumer to take charge and decide
what works best for them.”
Sanchez told lawmakers the department would

return to a future meeting of the interim legislative
Committee on Commerce and Labor to provide an
update on their efforts.

Insurance
Continued from Page 1A

These rural California counties near Reno
experienced 151 wolf depredations to livestock in
2025 (about 76% of depredations statewide),
according to the California Department of Fish and
Wildlife’s data.
People in Nevada may be worried that wolves will

venture east and establish in the state. However, the
NevadaDepartment ofWildlife told the RenoGazette
Journal at the beginning of the year that gray wolves
establishing in the state ishistoricallyunlikely, partly
because of Nevada’s harsh climate. Gray wolves do
occasionally venture into Nevada from California,
but typically return to California not long after.
NDOW and the Nevada Cattlemen’s Association

told the Reno Gazette Journal last month that there
are discussions betweenvarious organizations in the
state about what to do if wolves do ever establish in
Nevada.

Wolves
Continued from Page 1A

to believe,” he said.
A free screening of the documentary “Trust Me,”

which exploresmedia trust andmisinformation, will
be held Tuesday, Feb. 3, at the Mathewson-IGT
Knowledge Center, at the Wells Fargo Auditorium,
University of Nevada, Reno. Additional events
include a wait-listed film screening and panel
discussion at PBS Reno and a public webinar on how
residents can become trained community
ambassadors for news literacy.
Throughout the week, KUNR will air tips on

identifying misinformation and evaluating sources.

News Literacy Week events
open to the public, Feb. 2-6

Here’s how Northern Nevadans can get involved
during News Literacy Week:
NewsLiterateCommunityPledge:Residents can

sign the News Literate Community Pledge at
nlcwashoe.org/pledge to show support for
responsible news consumption and media
awareness. The pledge is free and open throughout
the week.
Free documentary screening: “Trust Me”:

University Libraries at the University of Nevada,
Reno will host a free screening of “Trust Me,” an
award-winning documentary exploring media trust
and truth, from 3:30-5:10 p.m. Tuesday, Feb. 3, at the
Mathewson-IGT Knowledge Center, Wells Fargo
Auditorium, 1664 N. Virginia St., Reno. No
registration is required.
Documentary screening and panel discussion:

PBSRenowill host a screeningof “Fake: Searching for
Truth in the Age of Misinformation,” followed by a
panel discussion from 6-8 p.m. Wednesday, Feb. 4.
The event is currently wait-list only.
How to become a News Literate Community

Ambassador: A free public webinar introducing the
News Literate Community Initiative’s ambassador
training program will be held Thursday, Feb. 5.
Registration is available at nlcwashoe.org.
News literacy tips on KUNR: Throughout News

Literacy Week, KUNR will air short daily tips
developed by the News Literate Community
Initiative, offering listeners practicalways to identify
misinformation.

News Literacy Week
Continued from Page 1A

Melania Trump documentary
shocks at the U.S. box office

“Melania,” the controversial documentary
featuring first lady Melania Trump, surprised at the
box office, notching a $7 million opening weekend,
according to estimates released Feb. 1 by Amazon
MGM Studios.
Directed by Brett Ratner, who has been in

Hollywood exile since denying sexual harassment
allegations in 2017, “Melania” had been tracking for a
$3 million to $5 million opening. The movie follows
the 20 days leading up to President Donald Trump’s
second inauguration in 2025, from his wife’s
perspective.
Anything over $1million is “a huge number,” said

Jeff Bock, senior media analyst for Exhibitor
Relations, in an interviewwithUSATODAY theweek
before release. “That would mean that a lot of folks
who don’t normally go to the movies went to this.”
The “Melania” opening was good enough to place

third in the domestic top five for the weekend.
It was behind two horror-leaning debuts –

survival comedy/thriller “Send Help” ($20 million)
and indie scary movie “Iron Lung” ($17.9 million) –
but fared better than Disney sequel “Zootopia 2”
($5.8 million), now in its ninth box office weekend,
and new release Jason Statham action movie
“Shelter” ($5.5 million).
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